The Many Faces of SEESWater Wise Landscape!

California’s water crisis has intensifigdlstatewide drought has been called
setting the stage for drastic cutbacks - the harshest in the coBetirythe
forefront by donating to Sustainable Environmental Educati®&BBNa-
terWise LandscapeA mobile landscape that tours southern Califosnia’
most popular venues for thousands to SEE taking on many shapes fror
10x40, 10x60, 20x20 and larger (we even had a 10x127!). In appreciatior
of your support, we wish to include your product or services as part of our efforts in educating the public
proper water usage for the yard, garden and home.

To help suppot and or additional

details, contact a sponsoassociate at 562-945-669.
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By Order of California GavSchwarzenegger;
20% Reduction ifwater Use tatewide

Sustainable Environmental Education Presents:

SEEWater Wise Landscape

California agencies and water companies are bracing for the worst drought ever in 2010. Be part of history in educe
the public at lage by placing your product within our award winriligtelWise Landscap&Ve have an exclusive
arrangement with the 34#hnnual Home Show to showcase BatenWise Landscape at all eight of their shows.

This is the southlands longest, most attended and only home shows currently held &rbeleeConvention

Center Orange County Fair & Event Center and the Pasadena Géerteare the following dates:

Date Home Showenue # of Days Est.Attendance
Feb 13- 14 L.A. Convention Centet.osAngeles 2 18,000
Mar 20- 21 O. C. Fair & Event Cente€osta Mesa 2 18,000
Apr17-18 L.A. Convention CentetosAngeles 2 18,000
Apr 30- May 2 Pasadena Conference Cengarsadena 3 25,000
Jun 26- 27 L.A. Convention Centet.osAngeles 2 18,000
Aug 28- 29 Pasadena Conference Cengarsadena 2 18,000
Sep 25- 26 L.A. Convention CentetosAngeles 2 18,000
Oct 23- 24 O. C. Fair & Event Cente€osta Mesa 2 18,000

The following donations are asked:

Water Wise Package 1 Water Wise Package 2 Water Wise Package 3.

*Product displayed within booth. *Product displayed within booth. *Product displayed on unit.

*Company supplied 16"x24” informa- «Company supplied 12"x18” informationeCompany supplied 8.5"41 informa-
tion poster poster tion poster

Logo hotlink within on-line information «Standard hotlink within on-line informa- *Standard hotlink within on-line informa-
center on SeeUsOnline.org with link tation center on SeeUsOnline.org. tion center on SeeUsOnline.org.

:60 second commercial (see below). *Name “sponsored in part by” on ourName “sponsored in part by” on our
*Name “sponsored in part by” with  printed material. printed material.

logo on our printed material. *Handout of 2000 customer supplied fly-

*Handout of 2000 customer supplied ers on literature display Donation for participation:

flyers on literature display Select all 8 shows, only $2999.

26 each :60 second radio commerciaBonation for participation: Choose 4 shows, only $1499.

(produced for free) to air during home Select all 8 shows, only $3799.
shows orAM1680, Home Show Radio Choose 4 shows, only $1999.
Network.

Please note we will setup your product in our landscaped booth to best merchandise it, make your
Donation for participation' literature available to whomever asks - quite frankbpresent your pyduct and work the booth

; for you. Or should you wish to send apresentative to work the booth with us we welcome yo
Select all 8 shows, only $5199.

Choose 4 shows, only $2699.
To help suppot and for additional details, contact us at 562-945-64609.

Sustalnaple” Environment al Education

Whittier Campus; 7302 Pierce Avenue, Whittier, CA 90602
- 1el.562:945.6469 FAX 562.945.1802 Email; info@ SeeUsOnline.org SeeUsOnline.org



By Order of California GovSchwarzenegger;
20% Reduction inWater Use tatewide

Sustainable Environmental Education Presents:

SEEWater Wise Landscape

Campaign Benefits

Associating your company with SE¥ateWise Landscape™ are many

° Only display of it like it’ s kind. They say a picture can tell a thousand wofdgs
display is professionally build #yN.B. Constructiorwith details in mindThis is the first
unit of it's kind. You have an opportunity to make history

° Gaining the Competitive Edge.Theres a saying that goes something like this “a
terrible thing happens when one doesn’t advertise - nothing!”

° Capitalize on gardening awaeness.Gardening is the number one hobbimerica.
Over $28 billion dollars is spent on gardening each year with more than $4.3 billion in
California alone. Create, capture and support new and existing clients.

° Impr ove company imageln a surveyby Cone/RopesaidAmericans are more
likely to do business with companies supporting good causes. Spegcifically

-83% say they have a more positive image of a company that supports a cause they care about.
- 74% find it acceptable for companies to engage in cause-related marketing.
- 61% believe cause-related marketing should be a standard business practice.

° Attract new customers, keep existing customers by being highgiile. Drive
traffic to your web site, in-store sales or support your retailers. People do business with
companies they recognize and support good causes.

° Your Donation isTax Deductible. Sustainable Environmental Education (SEE) is a
nonprofit 501(c) 3 organization whose mission is to unite and inspire higher performance
through education, outreach, advocacy and the mutual exchange of ideas to better ones
life. Your participation in this public awareness campaign is tax deductible.

° Participation in this program is like having your staff on-site - without the cost!

Sustalnaple” Environment al Education
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By Order of California GavSchwarzenegger;
20% Reduction ifwater Use tatewide

Sustainable Environmental Education Presents:

SEEWater Wise Landscape

Lifetime Sponsorship provide in part by:

Ask for it by name at

your local retailer

= DT ] wome FLHINLA
S iz _ -
Beautiful, Durable, Guaranteed

The Home Show.com suumum California's Most Popular Lawn

Only available fom your landscape pfessional or etailer.

Media Partners:

Great . m For Life...

e AdronsimaRagio.com AdviceRadio.com

Talk Radio At Its Best!

Note: We can offer product placement exclusivityPlease ask for details.
Coming soonThings Green Learning Centépermanent resource display for showcasing your products and service:

Sustalnaple” Environment al Education

Whittier, Campus; 7302 Pierce Avenue, Whittier, CA 90602
Jel. 562:945.6469 FAX 562.945.1802 Email: info@ SeeUsOnline.org

-

SeeUsOnline.org



V A N B Mailing Address:
- - ' P.O. Box 994
Public Relations Montebello, CA 90640
Tel. 562/945-6469

News Release *

For Immediate Release Contact: Dan Stevens

562/945-6469
2010 CaliforniaWorst Drought Ever...
...Rocks and Fake Grass are Out - Plants and Lawn are In!

SEE’s Water Wise Landscape Educates on UsiMgater Srategically While Maintaining Real Plant and Lawn.

LosAngeles- California waterways, lakes and reservoirs are at a historicalTone worst drought the
State has seen in over 20 years. Plus, demand for water is at its highest. R&aifdynia Governor
Arnold Schwarzeneggedeclared a 20% reduction in water use statewildes City of LosAngeles has
adopted the strictest of water conservation laws in the cau@ities across the Southland are scrambling to
figure out how to best conserve watkr a frantic desperatefeft, water municipalities have ‘water cops’
handing out fines and are also encouraging neighbors to turn each other in.

“Educating the public on how to use water wisely has never been more paramount” says garden expert, N
Federof. “It’ s not about not using watet's about strategically placing it.”

Sustainable Environmental Education (SEE), a nonprofit 501 (c) 3 organization, has created a working tr:
elingWaterWise Landscape display that spans between 600 to 1000 square feet featuring elements that h
the consumer make solid decisions based on their buying power

“We painstakingly landscape convention center real estate to look like a typical southern Californian front
backyard” statest8ve Mendrin, SEE fundraising specialist and grant writéte continues, “An injustice is
being done to consumers tricking them into believing ripping out their landscape and replacing it with rocks
fake grass is the best route to gdat’'s simply not true. t8dies show we can have showy plants and a green
lawn all the while using less water

SEE'sWaterWise Landscape is supported through grants and donations from companies that care about
proper use of waterFor more information and home show dates visit SeeUsOnlgqe.or

Nick Federof is host ofAmerica’s most listened to radio gardening shdws program also holds the honor
of the longest consecutive running specialty program of its kind ilAbhgsles radio historysince May 1988.

For more information or to interview Nick Federoff on elements to use in and outside of the garden that us
water wisely contact Dan ®vens at 562-945-6469.
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Coming Spring of 2010...the Things Learning Center!
TheThings Geen Learning Centes museum-like permanent display and resource

center designed for architects, building contractors, landscapers, specifiers and
course - the general publiask for details how you can showcase your products

and services within this one-of-a-kind opportuniyening Spring 2010.



